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IT"S BEEN A YEAR OF
CONTINUED SUCCESS...

This past year was the 16th year since wichealth first launched. Over these

16 years, we have had tremendous success in a variety of aspects, from client
satisfaction to national recognition to innovative application of technology.
During this time, we have received several exciting honors. Because we enjoy
such a symbiotic relationship with our state partners, we are especially excited to
share these accomplishments with you in our 2019 Year in Review.

DISSEMINATION OF FINDINGS

Fiscal Year (FY) 2019 saw our 13th published research
article and 37th national presentation associated with
wichealth program findings. In total, that averages
more than three professional dissemination events
per year—every year—over the past 16 years. Whether
it’s through a poster, presentation, or publication,

we have been consistent in ensuring findings and
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related elements are disseminated to others. Maybe
you caught one of our poster sessions at the annual
conferences for the Society for Nutrition Education
and Behavior or the Society for Public Health
Education?

NATIONAL HONOR

In July, the Society for Nutrition Education and
Behavior selected wichealth as the recipient for its
2019 Program Impact Award. This national award
recognizes an individual or group for a nutrition
education program, practice, or intervention that has
resulted in documented changes in behavior.

GRANTS AND CONTRACTS

This past year also saw our 210" state contract that
funds the continued development, implementation,
and evaluation of the wichealth experience. For

any who are in the state contracting business, you
know what that means in terms of time. | spend at
least half my time nose deep in contract review and
management.

STATE PARTNERS

wichealth is the largest nutrition education provider
in the nation, and we continue to add new partners
every year. In FY 2019, we were fortunate to add two
more partners (Hawaii and Osage Nation), and we
received a commitment to join from both Muskogee
Creek Nation and Virginia, bringing our total to 32.

PATENT

In 2013, we submitted to the U.S. Patent and
Trademark Office documents that outline the process
that drives the wichealth system. Six years later, we
are proud to announce we are now official holders of
U.S. Patent #10,467,924.
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What does this mean?

Utility patent holders own all processes and claims
described in the patent. What this essentially means
is that no other entity—neither governmental nor
commercial—can create and deliver a system
utilizing the processes that are both inherent and
unique to the wichealth system. This is not true just
for providing nutrition education to WIC clients but
encompasses any entity trying to deliver similar
services.

Why is this important?

A patent protects the processes that drive the utility
of a product. What we are providing WIC clients and,
more importantly, what WIC clients are receiving
has been deemed by the U.S. government as unique
enough to recognize it as an approach that stands
above other attempts at offering online education.
What our states are funding is a unique system that
not only provides a service that is highly impactful,
engaging and desirable to WIC clients across the
nation, but also a system that cannot be replicated
in any way by any other vendors who offer online
nutrition education services. What our partners are
funding is a unique system for providing exceptional
experiences to individual WIC clients.

Without a doubt, it has been a great year, and we look
forward to continuing the success we have all created

together.

Healthy regards,

Robert Bensley, PhD, MCHES
wichealth Director
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series - Guide to Newborns
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for Expecting Parents

resources

deeper dive resources

action plans

lessons

state-specific resources

videos

custom photographs

clients who
believe they can
make a change
based on what
they learned

clients who prefer
wichealth over other
nutrition education
offerings within their
clinic

state partners and experts
involved in reviewing lessons

content team members

printable resources

total hours spent
developing content

clients who would
recommend
wichealth to others

lessons
completed on a
mobile device
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In FY 2019, 1,065,980 lessons were completed, which averages:

Basic Meal
Planning

Step 1: Inventory foods you have

o

Step 3: See what's on sale

283

# of times the “Find
Healthy Meal and
Snack Recipes in a
Snap” resource was
shared

34,087

# of times clients viewed the
“Introducing Table Foods”
Action Plan found in Offer
Your Baby the Right Foods

as He Grows. It was the most

popular resource for the
second yearin a row.

wichealth

Visién genera

Recetas

wichealthog

ACTION PLAN

exdted about healthy eating!

down a way you can overcome common obstacles.

O

Q ~  THINKABOUT IT

65

# of Spanish recipes
added to Health
eKitchen
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WE SET A RECORD!

ICHEALTH.ORG

During FY 2019, we developed or rewrote more lessons in one year than ever before with a record-breaking eleven lessons.

O Preparing to Meet Your Newborn O Be Healthy with Veggies and Fruits

O In the Hospital - The First 48 Hours O Building Strong Kids with Dairy Foods
o Feeding Your Newborn o Go For Whole Grains

O Understanding Your Newborn: Sleep, Crying and Cues O Making a Meal Plan

O Getting the Support You Need for Baby's First Weeks O Maximizing Food Dollars

© returning to Work or School

TOP FIVE MOST COMPLETED LESSONS

TOP FIVE RECIPES VIEWED ON HEALTH eKITCHEN
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Actual WIC Clients

DEEPER DIVE INTO CLIENT ENGAGEMENT

At wichealth, we are always looking for ways to improve our client experience. We are committed to delivering
relevant content in engaging and accessible ways. During the last year, we expanded our engagement toolsin a
variety of ways, including a virtual card sorting activity, an attitude/emotion slider, embedded videos and images,
and what we have come to call “deeper dives”

A deeper dive is an opportunity for clients to more thoroughly explore particular components of lesson content.
These opportunities are entirely optional, which ensures choice and self-efficacy.

Deeper dives include rollovers, tooltips, alert boxes, and links to external resources.

A PICTURE IS WORTH A THOUSAND WORDS

wichealth joined forces with California and Osage Nation to capture real WIC moms in various settings, including
the clinic, at home and at the park. The results are priceless. You can see many of the images in our newest
series, Guide to Newborns for Expecting Parents. The photos are also available to wichealth partners by visiting
wichealthsupport and clicking on “Resources.”

COCINA SALUDABLE - THAT’S SPANISH FOR HEALTH eKITCHEN

Our Spanish Review Team, consisting of ten members from across the country, suggested recipes and recipe
types to include in our Spanish version of Health eKitchen. In addition to their work on Cocina Saludable, the
team reviewed the wichealth Annual Evaluation Report. As a result, the team suggested updating several Spanish
lesson titles.
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FY 2019
DEVELOPMENT MILESTONES

eecccccccccscccsscccscccscccoe

©eccccccccscccsccssccsccscsccce

EMOTION SLIDER - This feature adds visual interest and promotes client
engagement in our lessons. We can use it to measure attitudes and emotions
toward various behaviors, or in any scenario where a smile and “frowny face” slider
scale makes sense.

MOBILE IMAGE SWAP - This allows any image within our resources to have a
mobile-friendly version uploaded. The mobile version will automatically display
when viewing from a mobile device.

NEW PDF VIEWER - We installed a new PDF viewer called Flowpaper. This new
viewer will provide a better mobile viewing experience.

ENHANCED SMART TECHNOLOGY - The wichealth platform provides tailored
dialogue and resources based on client responses. This year we took that up a
notch. Using “tags,” our smart system can now display specific multiple choice
answers and “preferred” resources constructed from previous actions the individual
took in the lesson.

DATA TRACKING - We can now more accurately track the sharing of Health
eKitchen recipes on Pinterest and Facebook.

eecccccscccscccssccscccssccsee

e 0eccscccsscccsccccoe
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SPANISH HEALTH eKITCHEN - Health
eKitchen is now bilingual and has 60+
recipes in Spanish.

HEALTH eKITCHEN USAGE REPORT - A
n robust report, which is used by wichealth
administrators, covers a wide variety of
usage metrics and can be exported and
shared with our state and tribal partners.

e

LESSON SWAPPING - We built
a feature that allows us to swap
any outdated lessons with new
ones without disrupting service,
including QuickConnect or any

usage reports on wichealthSupport.

BEHAVIOR 1Q - We also built the
framework that will be used to
measure the magnitude of impact
wichealth has on behavior change.

WICHEALTHORG &

NEW HEALTH eKITCHEN -
Rebuilt from the ground up, the
new Health eKitchen is faster
and has more features than ever,
including an ingredient search
and the ability to filter recipes by
characteristics, such as meal and
cook type. Participants will also
be able to create meal plans for
a single meal, or an entire day,
week or month. Meal planning
will launch in 2020.
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EMBEDDED IMAGES - We can now share
images on lesson dialogue pages allowing the
virtual educator to present visuals to a user in
the form of infographics, photos or instructional
images.
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CLIENT SUCCESS: IN NUMBERS 2B O

This year all emails sent from

wichealth received a new look.
SUPPORT TICKETS They are now designed to feel
more personal while at the
same time drawing attention to
the required action button.

- I - I - J - Welcome, quinntest!

First Quarter Second Quarter Third Quarter Fourth Quarter

- Tickets Solved - Touches — A “touch” refers to the number of times our Help Desk Team communicated with
WIC staff or clients.

23,704 97% 30 mins 3

questions solved by clients and staff satisfied average response client success NEW LOGO
the Help Desk with the Help Desk time during Help Desk team members
business hours For the past 15 years, our original wichealth logo has served us well. Like many organizations, especially those in

the technology industry, it is essential to maintain a brand that feels modern and relevant. So, this past year, we

underwent a wichealth logo transformation. It was important for us to create a mark or symbol that had layers of
MEET OUR NEW PARTNERS meaning that could be recognized on its own over time without any accompanying text. Below are the layers of
meaning within the design:

- The droplet is a symbol of nourishing the
Q‘ ‘ behavior change process — like water for
- ' the blooming flower. It could also represent

a mother’s milk feeding her child. Tulips are often the first
flowers to bloom in the

- ' spring — a clear sign of
) rebirth and renewal — two
JOINING IN 2020 - ‘ Notice the mark forms a characteristics we believe

“W? for wichealth. symbolize the process of
MUSKOGEE CREEK

N/\\/‘II':_\?G[;INA;:D ‘T \ healthy behavior change.
wichealth
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WICHEALTHBLOG

In March, wichealth launched our newest resource, wichealthBlog, a public blog that includes posts from WIC
clients as well as expert advice from our team and partner WIC staff.

WICHEALTHBLOG OBJECTIVES:

Recruitment

Increase awareness of the WIC program and the
opportunity to use wichealth when applicable

Real People. Real Stories. Retention

REAL WI(SQ%WIFE Encourage and promote repeat usage of the WIC
program and wichealth

Emotional Connection and Engagement
Showcase the human side of the healthy lifestyle and

behaviors supported by the WIC program

In FY 2019, we published 39 blog posts on topics like baby’s first solid foods, breastfeeding, oral health, and
nutrition for selective eaters. Over two dozen WIC moms have contributed posts, and we also shared expert
posts using content from wichealth lessons.

WHY THIS BLOG MATTERS

This blog allows real WIC clients to have a voice in their education. The stories they share reveal solutions
that have worked for them and their children in practical, everyday life. While our team of editors makes sure
to review each participant’s post before it is published (checking that all the advice is consistent with WIC
guidelines), the fresh voices add authenticity and reality to the online educational experience.

wichealthBlog also gives us another chance to encourage WIC clients to complete lessons on wichealth. We post
according to an editorial calendar. We choose a theme and tie each post to a different lesson each month.

HOW WE SPREAD THE WORD

WIC clients who complete a lesson on wichealth always complete a survey before they receive their certificate.
On that survey, we ask if they would be interested in creating a blog post to share with the community.

After we receive submissions, we send a bi-monthly email to our subscribers, letting readers know about the
latest articles and encouraging them to take the featured lesson of the month.
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WHAT READERS HAVE LOVED
Our readers have spoken! The most loved articles by our wichealthBlog subscribers were:

WICHEALTHBLOG: IN NUMBERS

Best Performing Subject Line: Kids + Vegetables
664 (Open Rate = 35%. Industry average is 15-30%.)
Subscribers ) ) )
Best Click Through Rate: ‘“Overcoming Breastfeeding Struggles”
3 9 (Click Through Rate = 11%. Industry average is 2-5%)

Published Blog Posts Most Popular Blog Post written by a WIC Mom:
“How to End the Toothbrush Battle”

Excerpt from “How to End the Toothbrush Battle”:
Carissa, a WIC Mom from Ojai, California

“As caretakers, many of us are trying hard to be the best that we can be, and
that can end up putting so much pressure on us and, in turn, our children.

These days when we brush, | go as slowly as | can, letting her lead the process.
She enjoys having the power to choose her toothbrush, put the toothpaste on,
and brush for however long she wants. Most of the time, | finish brushing the
hard-to-reach spots, but sometimes | just let her do her best, and | don’t take
over. This gives her confidence that she can do it all by herself.

Since teeth brushing is something that they will be doing for the rest of their lives, the last thing | think any of us
want is to make it stressful or negative. The more | tried to push my own agenda, the more she resisted. Once |
let go (oh so hard for some of us!) and gave her the lead, the better and easier the whole process became. It’s so
important for us to remember that our kids know more than we give them credit for and are much more capable
than we realize. It’s one of the greatest joys to see your children gain independence, and it can all start with
something so small as brushing their teeth.”

Full post here: https://www.wichealthblog.org/post/how-to-end-the-toothbrush-battle
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THANK YOU

Together, we provided
access to more than

50 lessons, 200 recipes, and
1,200 resources creating healthy behavior
change in the lives of 508,384 unique WIC
clients who completed 1,065,980 lessons
in 28 states and 2 Indian Tribal
Organizations.

Thank you for your partnership. y »
Thank you for being .
a difference-maker.

Our work has just begun.
Join us.

joinwichealth.org
kimbra.quinn@wmich.edu

Actual WIC Clients

wichealth

wichealth.org

Western Michigan University - 2414 CHHS Building - Kalamazoo, Ml 49008



