Live Well

To: Alliance Members

From: Deborah Markenson

Subject: Update on Campaign Activities—Live Like Your Life Depends On It
Date: August 17, 2007

A variety of actions have been done since the last update and conference call. All final materials are at the
print shop and have been posted on the department’s web site. DHSS is working on an on-line ordering process
for materials. In the meanwhile, please use the new form that is available on the web site at
http://www.dhss.mo.gov/ChronicDisease/OrderForm.pdf. Forward your orders to Brian Tordoff
(Brian.Tordoff@dhss.mo.gov) or fax them into Brain at 573-522-2898. All materials should be available for use
and distribution by the end of this month.

DHSS issued a statewide news release on August 1 to inform Missourians about the campaign and several calls
from radio stations have been received. At this point, the department has decided to plan a bigger splash for
the campaign roll-out later this fall in order to allow more time to set up the distribution and campaign support
system.

The new state media/public relations contractor, Hughes, is working with us to shape our plans for the next year
and will facilitate strategic and tactical planning at the Live Well Alliance Meeting on September 25, 2007.
Read more about their services at their web site: http://www.hughes-stl.com/capabilities.asp.

Radio spots are set to run on the Kansas City, St. Louis, SW and Mid-Missouri radio stations that appeal
to those 45 years of age and older. DHSS has also purchased a 4 color print ad in the Rural Missouri for
their September issue. There will also be an exhibit at the 4th Annual Missouri Show Me Summit on
Aging and Health to be held September 17-19, 2007 at the Tan-Tar-A Resort in Osage Beach.

A few samples of partner activities include:

e Kate King, Central Mo Area on Aging Agencies (AAA), has shared information with all 10 AAA and
DHSS has received many orders from this network. This network includes 264 senior centers that serve
meals. Their plans include displaying posters at the Senior Centers, distributing materials through
events sponsored by the AAASs such as health fairs, and including a series of articles on each of the four
priority topics: eat smart, move more, be tobacco free and get recommended health screening.

e Joanie Shover, Independence Health Department, plans to distribute fliers on the campaign to the
doctors and pharmacies in Independence. They have already had several of the 10-part series of articles
published in their local paper: http://examiner.net/stories/080807/lar_175154739.shtml

e Johanna Echols, Mo State Medical Association, plans to include an article in their August newsletter
going to 6500 physicians statewide, post the campaign information on their website, publish an article in
Missouri Medicine, and do a direct mailing of the screening cards as soon as materials are received.

e Gina Brinkerhoff, Care Improvement Plus is having the materials co-branded with their company’s logo
and will showcase the posters at their assessment centers and share materials at 12 outreach events
planned through September.

e Marianne Ronan, Kansas City Chronic Disease Coalition, will share and distribute materials through
their coalition efforts to the 100 neighborhoods participating in the Kansas City area.
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