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	Action Steps Worksheet

Campaigns and Promotions



	Campaign or promotion strategy 
	Media message 
	Priority Population
	Placement of Media
	Partners involved
	Needed resources or skills
	Evaluation methods

	TV and radio campaign promoting the use of local parks
	local parks are a great place to spend an afternoon, to find the park closest to you, visit…
	all individuals in your target community
	short TV and radio commercials
	media message developers, TV and radio producers, local parks departments
	media message experts, TV and radio air time
	phone surveys to random households asking if anyone in the home has visited a park recently

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Physical Activity Campaigns and Promotions Intervention Worksheet

Goal (Long term outcome): _____________________________________________________

Specific Objective: ____________________________________________________________
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