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	Action Steps Worksheet

Campaigns and Promotions



	Campaign or promotion strategy 
	Media message 
	Priority Population
	Placement of Media
	Partners involved
	Needed resources or skills
	Evaluation Methods

	A “teeth-healthy” foods campaign
	Labels or signs placed on foods that do not damage teeth (i.e. low sugar foods)
	All members of your target community
	Restaurant menus and grocery stores
	Restaurant and grocery store managers
	Signs and labels, printing materials, graphic design
	Comparing sales of “teeth-healthy” foods form before the intervention to after

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Oral Health Campaigns and Promotions Intervention Worksheet

Goal (Long term outcome): _____________________________________________________
Specific Objective: ____________________________________________________________
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