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	Action Steps Worksheet

Campaigns and Promotions



	Campaign or promotion strategy 
	Media message 
	Priority Population
	Placement of Media
	Partners involved
	Needed resources or skills
	Evaluation Methods

	Radio campaign
	Keep kids alive – obey the speed limit when you drive
	All drivers especially those in residential areas or school zones
	Regular radio public service announcements
	Local radio stations and media message designers
	Radio air time, persons to design media messages
	Telephone interviews asking about people’s awareness of the campaign

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Motor Vehicle Injuries Campaigns and Promotions Intervention Worksheet

Goal (Long term outcome): _____________________________________________________

Specific Objective: ____________________________________________________________
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